
 

 
 
 
 
 

Code of Conduct Loyalty Makers BV 
 

Loyalty Makers BV (Loyalty Makers) has developed a Code of Conduct with the 
intention of adhering to these guidelines for professional and social 
responsibility. 

 
 

We aim to: 

!" #$%&'&()*()%&(%+,%&-)(-)./$.'$-(*0(1'*0&--+*/.2+-34(&)%+5-(./$(+/)&,'+)6(+/(*7'(
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9" :*33+)(*7'-&28&-()*(1'*8+$+/,(-*5+.226('&-1*/-+;2&(1'*$75)-(./$(-&'8+5&-"(
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>" ?%.'&(@/*A2&$,&()*(1'*3*)&()%&(2&8&2(*0(*7'(+/$7-)'6"(

B" =*(*/26(A*'@(A+)%(5*31./+&-(A%+5%($*(/*)(7-&(5%+2$(2.;*7'4(.-($&0+/&$(;6()%&('&2&8./)(C/)&'/.)+*/.2(D.;*7'(
E',./+-.)+*/(FCDEG(5*/8&/)+*/-(./$(/.)+*/.2(2&,+-2.)+*/"(

H" I*'@(*/26(A+)%(5*31./+&-()%.)('&-1&5)(./$(1'*3*)&()%&(%73./('+,%)-(*0()%&+'(&312*6&&-(./$()%*-&(*0(
)%&+'(-7112+&'-4(.-(A&22(.-()%&(&312*63&/)('&,72.)+*/-(*0()%&(5*7/)'+&-(+/(A%+5%()%&6(*1&'.)&"(

J" I*'@(*/26(A+)%(5*31./+&-(A%+5%(.1126(1*2+5+&-()%.)(1'*%+;+)()%&(%+'+/,(./$(&312*63&/)(*0(-).00(;.-&$(*/(
/.)+*/.2+)6(*'(./6(*)%&'(.112+5.;2&(,'*7/$-"(#22(&312*6&&-(37-)(;&()'&.)&$(A+)%($+,/+)6(./$('&-1&5)4(./$(
)%&(5*31./6(37-)(/*)(-711*')(./6(0*'3(*0($+-5'+3+/.)+*/(+/(./6(.'&.(*0(+)-(;7-+/&--(*1&'.)+*/-"(

K" L&))&'(5.'&(0*'()%&(&/8+'*/3&/)"(I&(5.'&(.;*7)(.(-.0&(&/8+'*/3&/)(./$(+)-(1'*)&5)+*/(./$(.5)(A+)%('&-1&5)(0*'(
)%&(/.)7'.2(&/8+'*/3&/)(./$()%&(572)7'&-(*0()%&(5*7/)'+&-(+/(A%+5%(A&(*'(*7'(-7112+&'-(.'&(2*5.)&$"(I&(.-@(*7'(
-7112+&'-()*()'6()*(1'&-&'8&(./$(1'*)&5)()%&(&/8+'*/3&/)(A%&/(3./.,+/,(./$('7//+/,()%&+'(.5)+8+)+&-"(

!

We commit ourselves to: 
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<" #1126(./$(1'*3*)&()%+-(5*$&(*0(5*/$75)"(
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